Office of Intercultural Affairs

In A Celebration of You, we take a moment to highlight students, staff, and faculty
who demonstrate Inclusive Excellence. In this spotlight, we aim not only to celebrate
your successes, but to foster more personal connections within the LMU community.
This month, OIA celebrates three newly tenured professors in the College of Business
Administration, alumni of The PhD Project.
Dr. Angélica S. Gutiérrez

Dr. Mitchell Hamilton

Dr. Julian K. Saint Clair

Management

Marketing

Marketing

Born and raised in the Los
Angeles community of Lincoln
Heights,
Dr.
G u t i é r r e z
received her B.A. in
Political
Science
and Sociology with
honors from the
University
of
California,
Los
Angeles, her M.P.P.
in Public Policy
from the Gerald R. Ford School of
Public
Policy
at
the
University of Michigan, Ann
Arbor, and her Ph.D. at the UCLA
Anderson School of Management.
Currently, Dr. Gutiérrez is an
associate
professor
of
Management at LMU. She teaches
courses such as Management and
Organizational
Behavior.
Understanding students’ need for
guidance and mentorship, Dr.
Gutiérrez aims to be a source of
motivation for her students.

Dr. Hamilton, originally from San
Diego, CA, earned a B.S. in
Marketing from San
Diego
State
University,
an
M.B.A. from Clark
Atlanta University,
and a Ph.D. in
C o n s u m e r
Behavior
from
Syracuse University.
Dr. Hamilton has been an
associate professor of Marketing
at LMU since the fall of 2012. Dr.
Hamilton teaches courses such as
Brand Storytelling and Managing
Markets and Customer Relations.
Dr. Hamilton has a unique
personal vision for his students;
he emphasizes the concept of
understanding your power (i.e.,
knowledge, education), and like a
super hero, using that power for
good.

Dr. Saint Clair gained his B.A. in
business administration with a
concentration
in
marketing
from
Clark
Atlanta
University, his M.S.
in
business
administration from
the University of
Washington, and
his
Ph.D.
in
marketing with a concentration in
consumer psychology from the
University of Washington. As an
associate professor of Marketing
at Loyola Marymount University,
Dr. Saint Clair teaches courses
like Principles of Marketing and
Rethinking the Marketplace. He
focuses his research on consumer
self-concept and information
processing as drivers of branding
a n d a dve rt i si n g r e spo n se ,
judgment and decision making.

